
Television
The Drug of the Nation



Today’s Lesson

• Learning Intention: 

• To understand the background to the television industry in the UK

• To give us some context before watching Blue Planet II



Introduction

• The main broadcasters in the UK are:

• British Broadcasting Corporation (BBC)

• ITV

• Channel 4

• Channel 5

• Sky

• S4C



Introduction

• These broadcasters have mainstream flagship channels and also cater 
for various target audiences by offering a choice of more specialist 
channels:
• BBC4

• ITVBe

• More4

• 5 USA

• Some channels are now very much genre based. For example ITVBe
tends to focus on celebrity lifestyle and reality television, whereas 5 
USA focuses on American television drama and films.



Introduction

• Other channels are provided by organisations like Sky or Virgin which 
are subscription fee based TV providers.



History





History

• The first ever UK TV transmission was made by the BBC in 1932.

• The BBC is a public service broadcaster.

• This means that, in return for payment of a licence fee, the BBC 
provide viewers with a service of programmes with wide appeal that 
are guaranteed to conform to its public service remit to 'inform, 
educate, and entertain.”



History

• In 1955 ITV established themselves as the second British broadcaster.

• ITV is a commercially funded broadcaster which means that it is 
financed by advertising revenue.

• Independent commercially funded broadcasters, such as ITV, sell time 
slots for adverts.

• The price of each advertising slot varies according to the day it goes 
out and the time.

• The most expensive slots are during peak viewing times when 
audience figures are at their highest - this is generally between 6pm 
and 10.30pm.



Television content



Television content

• Television programmes are made either by the television broadcasters 
themselves or by independent production companies 
commissioned by the broadcaster.

• They are produced in many genres, and these genres can also include 
sub-genres.



Television content

Genre Sub-genre examples

Entertainment Quiz Show, Game Show, Talk Show

Drama Soap Opera, Crime Drama, Period Drama

Comedy Sitcom, Sketch Show, Satire, Stand Up

Children’s Animation, Educational, Quiz Show, Drama

Factual Consumer Affairs, Documentaries, Reality TV

Sport Live Event, Highlights, Quiz Show

News Evening Bulletin, Business News, Weather



Scheduling

• Broadcasters want to attract as many viewers as they can for 
the media texts they produce and transmit.

• For commercial stations this helps attract more advertising revenue 
which helps fund new content.

• Scheduling choices are an important factor in securing audiences for 
content and are based on ratings research and audience 
demographics.



Technique Description

Offensive

Deliberately scheduling a show that differs to another channel's offering in the same slot e.g. 
airing a cookery show when a rival channel is airing a live sports event. Offensive scheduling is 
when a channel is confident their programme will gain higher ratings than a programme on a rival 
channel.

Defensive
Defensive scheduling is when a channel recognises a rival channel's programme will gain higher 
ratings and schedules a programme of minority appeal instead.

Pre-echo
Putting a new or less popular show on before an already popular show to attempt to gain viewers 
who have tuned in early.

Inheritance
Placing a new or less popular show after a popular show to retain viewers after the previous 
programme has finished.

Hammocking
Putting a new show in between two popular shows in the hope that the viewers will not change 
the channel.

Stripping

Scheduling a show in the same time slot every day, such as when the BBC ran a special week of 
Springwatch which went out at 8pm each night for one week. Another example would be reruns 
of an older show, as E4 did by showing old episodes of The Big Bang Theory every weekday 
evening from 5pm.

Zoning
Scheduling programmes of a similar genre one after the other on a particular channel to maintain 
an audience of fans of that genre.



Television programmes as media texts

• Television programmes present a complex mixture of codes and 
messages within the media text for the audience to read. These 
codes include:

Type Description

Verbal Codes Any use of language, written or spoken, in the media text.

Technical 
Codes

These include all technical processes used to create the media text, such as the type 
of shots used, camera movement, camera angles and framing, and how the media 
text is edited.

Symbolic 
codes

Symbolic codes are cultural symbols embedded in the mise-en-scène. The mise-en-
scène is all the elements that constitute the visual represenation of the media text, 
such as settings, costumes, lighting, soundtrack, and the body language of the actors. 
All these elements are used to convey meaning to the audience.



Regulation

• TV organisations are regulated to ensure they meet their own codes 
of practice and also those enforced by government guidelines.

• Ofcom is the UK regulator of the television and radio sectors. Ofcom's 
duty is to examine complaints by viewers or listeners of channels it 
has licensed to broadcast to establish if the broadcasting code has 
been breached. Ofcom also ensure:
• A wide range of different TV shows are available

• Audiences are protected against harmful or offensive material

• Participants in television shows are protected from unfairness and loss of 
privacy



Regulation

• The watershed is the time when TV programmes which might be 
unsuitable for children can be broadcast.

• It begins at 9pm and material unsuitable for children should not, in 
general, be shown before 9pm or after 5.30am.

• In May 2008 Ofcom fined ITV £5.68 million over the unfairness of 
premium-rate phone lines in a number of ITV hit shows 
including Soapstar Superstar and Ant and Dec's Saturday Night 
Takeaway.

• MTV was also fined in 2008 for broadcasting highly offensive language 
pre-watershed on a number of its channels.



Today’s Lesson

• Learning Intention:

• To watch an episode of Blue Planet II 



Blue Planet II





How did Blue Planet II come about?

• It all started some twenty years ago, when a team of wildlife film 
makers from the BBC’s Natural History Unit set out to make a series 
on the world’s oceans, the breadth and scale of which had never been 
seen before. 

• Broadcast in 2001, the multi-award winning The Blue Planet, narrated 
by Sir David Attenborough, cemented the Unit’s peerless reputation 
for underwater filming.



How did Blue Planet II come about?

• A generation on, the NHU returned to the underwater worlds for Blue 
Planet II. 

• Blue Planet II used breakthroughs in marine science and cutting-edge 
technology to explore new worlds and reveal the very latest 
discoveries.

• Over the course of more than four years in production, the 
production teams mounted 125 expeditions, visited 39 countries, and 
filmed on every continent and across every ocean.

• Crews spent over 6,000 hours diving underwater, filming everywhere 
from familiar shores to the deepest seas.



New Relevance

• “Blue Planet II introduces compelling and contemporary stories 
concerning issues from the parts of our ocean awash with plastics to 
the devastating coral bleaching events of recent years and the 
profound impacts of our warming seas.” 



Transmission

• The series was debuted on 29 October 2017 and was simulcast 
on BBC One, BBC One HD and BBC Earth, making it the first natural 
history series to premiere on the same day in the United Kingdom, 
Nordic regions, Europe and in Asia.

• It was broadcast from 8pm to 9pm.

• The previous week's episode was repeated in an earlier time slot the 
following Sunday.

• The series was critically acclaimed and gained the highest UK viewing 
figure for 2017, 14.1 million.



Blue Planet II – Episode 4 Big Blue

• https://www.netflix.com/watch/80990577?trackId=200257859

https://www.netflix.com/watch/80990577?trackId=200257859


Today’s Lesson

Learning Intention

• To show our understanding of the Institutional factor of the BBC.

• To discuss the Role of the Media by discussing the impact of Blue 
Planet II



The BBC - Institution

• 5 minutes - write down some of the things you can remember about 
the BBC.

• We will discuss your answers as a class.



The Blue Planet Effect

https://youtu.be/sa-oWbTR47Y

https://youtu.be/sa-oWbTR47Y


Impact

• The programme has been credited with raising awareness of plastic 
pollution both domestically and internationally, an influence dubbed 
the 'Blue Planet effect’.

• Following the programme's airing in the UK, the BBC announced its 
intention to completely ban single-use plastics within its organisation 
by 2020



Impact

• In April 2018, in response to growing public support directly linked to 
Blue Planet II, the British government announced it was considering a 
national ban on single-use plastic products.

• Consumer research conducted on behalf of Waitrose reported:
• Nearly nine in 10 people (88%) who saw that episode of BBC’s Blue Planet II 

about the effect of plastics on our oceans have changed their behaviour since. 
60% of us now choose a refillable water bottle and coffee cup more than we 
did, and Waitrose has seen an 800% increase in questions about plastics from 
customers.



Impact

• It was also reported that Queen Elizabeth II's decision to ban plastic 
bottles and straws across the Royal estates was in part a response to 
the documentary.

• After the first episode aired in the UK, there was a surge in search 
engine enquiries about conservation charities, with the Marine 
Conservation Society, WWF and Plastic Oceans Foundation all 
receiving a significant spike in traffic.



Impact

• British universities such as the University of Southampton noticed a 
sudden increase in applications for marine biology courses following 
the programme's airing, which was again attributed to the 'Blue 
Planet effect'.



Impact

• The popularity of the documentary in China was cited as partly the 
reason British prime minister Theresa May gave Chinese president Xi 
Jinping a Blue Planet II box set signed by David Attenborough. 

• It was also symbolic of a joint plan to tackle plastic pollution and the 
illegal wildlife trade, announced by British officials during Xi's 2018 
visit.



Blue Planet II Impact Award - Acceptance 
Speech

https://youtu.be/5nPikmzpVwY

https://youtu.be/5nPikmzpVwY


Questions – The Role of the Media

Media content can intentionally or unintentionally influence attitudes 
and behaviours.

(a) Describe how media content you have studied can influence 
attitudes and/or behaviours. 2

(b) Explain in detail how at least one key aspect contributes to the 
influence(s) on attitudes and/or behaviours. 8



Media content can intentionally or unintentionally influence attitudes and 
behaviours.

(a) Describe how media content you have studied can influence attitudes 
and/or behaviours.

The BBC production Blue Planet II has influenced society’s attitude towards 
plastic – this is now known as ‘The Blue Planet Effect’. As a result of watching 
the programme and seeing animals die from their consumption of the plastic 
we dump into the sea, we more readily understand the negative effect that 
plastic pollution is having on the world around us. It has also influenced our 
behaviour on both an individual and national level. Consumer research by 
Waitrose showed that 88% of people who watched the programme changed 
their behaviour as a result. 60% of people now choose a refillable water 
bottle or coffee cup as a result of the programme and Waitrose saw an 800% 
increase in questions about plastic.  In the wake of the programme the UK 
government considered a ban on single-use plastics.



(b) Explain in detail how at least one key aspect contributes to the 
influence(s) on attitudes and/or behaviours.

Language

Technical codes were used in the programme to influence the 
audience. There is an establishing shot of the ocean accompanied by a 
voice-over of David Attenborough telling us about the tests marine life 
faces. Non-deiegetic music fades in which is dramatic sounding, a 
rumbling noise builds up as we see a low angle shot of a plastic bag 
floating in the sea. It is blocking out the sun and appears shadowy, 
highlighting the threat. A plastic bag is an item we will all have used 
and filmed in this way we know it is dangerous.



(b) Explain in detail how at least one key aspect contributes to the 
influence(s) on attitudes and/or behaviours.

Language

Technical codes were used in the programme to influence the 
audience. The programme shows us a series of shots of plastic floating 
in the sea accompanied by non-diegetic music, a violin plays 
mournfully. We then cut to a close-up of a fish caught up in plastic 
netting and then a close-up of a turtle wrapped up in plastic. At the 
same time the voice-over of Attenborourgh tells us that we dump 8 
million tonnes of plastic into the ocean. The music and images make us 
feel sad and we realise that the devastation is caused by us.



(b) Explain in detail how at least one key aspect contributes to the 
influence(s) on attitudes and/or behaviours. 8

Institution

Blue Planet II was produced by the BBC’s Natural History Unit, the same 
production unit that made the original Blue Planet 20 years ago. The 
original documentary won a number of awards and therefore it can be 
assumed that Blue Planet II would also be a high quality production. 
The programme was narrated by David Attenborough who is also 
associated with high quality nature documentaries. Because of the 
reputation of the production unit and presenter it means that it would 
be watched by a lot of people who would then be influenced by what 
they saw.



(b) Explain in detail how at least one key aspect contributes to the 
influence(s) on attitudes and/or behaviours. 8

Audience

The BBC broadcast Blue Planet II in a prime-time slot, from 8-9pm 
every Sunday evening over the course of 7 weeks. It was also repeated 
the following Sunday so that people who had not seen it could catch 
up. This means that the documentary could be watched by children, as 
it was shown before the watershed, as well as adults. This scheduling 
resulted in an audience of 14 million tuning in to watch the 
programme, the highest audience of 2017. Again, this shows that the 
programme was watched by a large number of people who could be 
influenced by what they saw.



(b) Explain in detail how at least one key aspect contributes to the 
influence(s) on attitudes and/or behaviours. 8

Categories

Blue Planet II is a 60 minute nature documentary and as such it included a lot 
of information about the natural world. For the episode ‘The Big Blue’ the 
programme was split into 10 minute segments featuring different animals 
found in the sea such as schools of fish, sharks and whales. The last section 
of the documentary showed the problems that plastic was causing these 
animals, particularly focusing on the death of a baby whale. The mother was 
shown carrying around the dead baby, who had been killed as a result of 
eating plastic dumped into the ocean. By structuring the documentary in this 
way, the programme makers allowed the audience to engage the viewer with 
facts about life in the oceans and then to leave them thinking about the 
problems that human beings were creating and what could be done to solve 
them.



Useful Links

• https://www.globalcitizen.org/en/content/88-blue-planet-2-changed-
david-attenborough/

• https://www.sciencefocus.com/nature/has-blue-planet-ii-had-an-
impact-on-plastic-pollution/

https://www.globalcitizen.org/en/content/88-blue-planet-2-changed-david-attenborough/
https://www.sciencefocus.com/nature/has-blue-planet-ii-had-an-impact-on-plastic-pollution/

